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EXECUTIVE SUMMARY:
 
The Department of the Air Force partnered again with the Occupational Safety and Health
Administration (OSHA) for its eighth year to promote Safe + Sound Week, August 11-17.
This year’s Safe + Sound Week challenges “Response Ready” and the “Hazard Huddle”
raised awareness about safety in the workplace and beyond.
 
While the DAF has an established and long-standing culture of workplace safety, we are
delighted to stand alongside OSHA in this effort. The focus gives the DAF another avenue
to cultivate the safety culture and awareness for our Airmen, Guardians and Civilians.
 
The Air Force Safety Center encouraged participation in the “Response Ready” and
“Hazard Huddle” challenges. The “Response Ready” challenge falls within the worker
participation element of the campaign. This element of the campaign is focused on the
workers knowledge of potential hazards associated with their jobs and insights to find
solutions in their workplace. When they are involved in finding solutions, they feel invested
in the program. The “Hazard Huddle” challenge falls within the management and
leadership element of the campaign and helps build open communication where workers
can discuss hazards with leadership. 
 
Materials were distributed throughout the DAF via the Safe + Sound webpage, multiple
social media sites, Occupational Safety Professional’s page, AFSEC public page, the Air
Force portal, along with the Armed Forces Network (AFN).
 
Airmen, Guardians, and civilians who took the challenges not only increased their safety
awareness, but they also strengthened relations between Units and Wings. This also
helped spread the word about the Safe + Sound Week’s focus to their respective
workplace teammates.

We at AFSEC appreciate all who participated in this worthwhile event by doing so, you are
maintaining a safety culture that will continue to grow. Thank you.
 
 
  
                                                                                   Mr. William “Bill” Walkowiak
                                                                                   Department of the Air Force,
                                                                                   Chief of Occupational Safety
                                                                                   HQ, Air Force Safety Center
 

Message from the Chief of 
Occupational Safety
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OVERVIEW:
 
In its eighth year, the Occupational Safety and Health Administration’s Safe + Sound
Week focus began on August 11-17, 2025. In aligning efforts with Safe + Sound week,
helped encourage the Department of the Air Forces, Airmen, Guardians, and civilians to
raise awareness in workplace safety.
 
The Air Force Safety Center designed materials to highlight the focus week with the
“Response Ready” and “Hazard Huddle” challenges. The challenges fell under the
Management Leadership and Worker Participation elements. The Safe + Sound worker
participation element taps into worker’s collective experiences, knowledge, and insights
of their workplaces to find solutions to potential hazards associated with their jobs and
the Leadership and Management element encourages open communication and
provides resources to workers to implement and operate safety programs fostering a
sense of belonging and teamwork. 
 
Workers who get involved in finding solutions feel invested in the program and can
participate in multiple ways, such as getting involved by developing the initial program
design, reporting incidents, analyzing hazards associated with routine or nonroutine jobs,
tasks and processes. Reviewing safety reports is another way to get involved by working
as a team to build a safer workplace.
 
Participants were encouraged to enroll in OSHA’s “Response Ready” and “Hazard
Huddle” challenges or the other eleven challenges within the three elements of Safe +
Sound and submit materials to receive OSHA’s & AFSEC’s completion certificates and
the coveted OSHA virtual coin.
 
The graph below shows a continual downward trend of on-duty injuries by fiscal year.
The Safe+ Sound Week focus is one of multiple outreach efforts utilized each year to
encourage Airmen, Guardians and civilians to keep safety in the forefront to continue the
downward trend of on-duty injuries. We believe that continuous distribution of safety
messages and educational materials will sustain the building and maintaining of the DAF
safety culture not only for safety professionals, but for everyone within the Air and Space
Force’s.
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Eighth year of collaboration 



Our Successes

Additionally, the chart below shows out of 14 categories reviewed, four saw an decrease,
however, there was an overall increase of less than 1% from the previous year’s injuries. For
on-duty injuries in 2024 we had 4024 compared to 4032 this year, and over the last five
years there has been a increase of over 14% for on-duty injuries. It is imperative that we
continue to distribute on-duty safety messages.
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AFSEC Social Media: 
The Safe + Sound week campaign
materials were distributed through multiple
social media outlets: Twitter had 133
impressions with 4 engagements, and 956
followers. LinkedIn had 500 impressions
with 868 followers and 11 new followers,
and Facebook had 2,812 views, and reach
was 2,032 with 5.8K followers. 

Additionally, Safe + Sound materials were
distributed through, SharePoint with
44,037 accumulative followers,
Occupational Safety Professional’s page
with 994 members, Defense Visual
Information Distribution Services (DVIDS),
YouTube with 52 views and 2 likes, and
the AFSEC public website had 19,285
users during the focus period.  

Furthermore, the Safe + Sound Week Introduction video with Staff Sgt. Tyler Catanach
was released to the Armed Forces Network (AFN) with an audience of more than
500,000 AFN viewers in 177 countries. 
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Commitment to a
Safety Culture



Conclusion

As the Air Force and Space Force evolves and change their missions and personnel so does the
ongoing safety missions. We must adapt our safety messages and educational materials to
adapt to the changing mission sets and continue the downward trend of on-duty injuries.

The traffic and outreach branch continues to develop and distribute marketing materials via
multiple social media platforms, SharePoint, Occupational Safety Professional’s page, AFSEC
Public webpage, and the Armed Services Network (AFN) to help motivate our Airmen, Guardian’s
and civilians to continue enhancing the safety culture and keep workplaces free from hazards. 
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